1> [

RESULTS OF MARKETING CAMPAIGNS USING

AUGMENTED
REALITY

CAMPAIGN 2

WINTER - N

— PAID —

—VADA (GOGGL

- $ 50K

— CLICKS

— GOOGLE

104,949

EXPERIENCE

0.99%

— IMPRESSIONS

19,270,000

=S) AND RYFT (HE

ENGAGEMENTS

— AVERAGE —

ON BOLLE.COM

18.04

J9,/00 .

— CTR ON FB INSTANT —— — PR

seconds

223,000,000

3070
NCredse

IN

RESULTS OF MARKETING CAMPAIGNS USING

AUGMENTED REALITY

—— TO0 BOLLE.COM

— YOY SALES

456%

313.6%

Source: Jan 1 — Feb 8, 2021 National SG Retailer

Source: June 2021 QReal AWS U

18MM

19.95 SECOND

sage Report

(National SG Retailer, Jan 20 vs. Jan 21) |

CAMPAIGN 1

SUMMER - THE CHRONOSHIELD

$0 2,450,000
33000 16760000

0,/00

EAéEéO E}Ij\g&@ / 56 articles _

— AVERAGE
(WITH CORE AUDIENCE)

| 'I 3.88 seconds -

©@®©

=)

X

PLATINUM
ANTI-FOG

INCREASE IN UNIQUE
WEBSITE VISITORS
TO SPYOPTIC.COM

=

MARAUDER
SNOW

CTR ON FACEBOOK
AR AD UNIT

ORGANIC IMPRESSIONS OF
AR LENS EXPERIENCE ON
INSTAGRAM STORIES

OF ENGAGEMENT WITH
AR LENSES CAME FROM
SPY’S CORE AUDIENCE

Source: M+F Aged 13-34




