
1 

Finding 

HIGH VALUE USERS 
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How does Beauty AR impact  

Real World Cosmetic Sales? 



GENDER 

Female only 
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Perfect Corp. 

commissioned a study by 

Intage, focusing on 

consumer behavior in 

relation to augmented 

reality (AR) beauty 

shopping 

PANEL SIZE 

25,000 users  

(Female Only) 

 
AGE GROUP  

15 to 69 

 
DURATION 

2016/5/1 – 2017/4/30 

 
COUNTRY  

Japan Research firm and methodology  

Source: Intage SCI (i-SSP)  

Tracking user behaviors 

1. All Apps Usage 

2. Browsing History 

A special app tracks the 

following user data 

Tracking purchase histories 

User scans all barcodes  

from products purchased 

both online and offline 

Brand details and SKUs 

Disclaimer: Information in this report is provided by a 3rd party market research firms to Perfect Corp. Although the statements in its reports are based upon reliable sources, Perfect Corp. will no 
guarantee  the accuracy, reliability and quality of the information herein. In no event shall Perfect Corp. be held liable for any damages or claims arising from the use of this report. 



Likelihood to purchase any 

cosmetic products 

% of people buying 

cosmetic products 

Made purchases 

Did not purchase 

YouCam Makeup users are overall 1.6X more 

likely to purchase cosmetic products than  

non users 

YouCam Makeup  

Users 

Non Users 

COUNTRY 

Japan 
 
TARGET AUDIENCE 

Female 
 
AGE 

15 – 60+ 
 
DATA DURATION 

2016/5/1 to  

2017/4/30 
 

 
Source: Intage SCI (i-SSP)  

1.6X 
more 
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YouCam Makeup users are 

spending more and buying more  

YouCam Makeup users 

Non users 

2.7X 

YouCam Makeup users spends more $ per capita on 

brands listed in the app 

more sales $ $ $ $ $ 

YouCam Makeup users 

Non users 

2.5X 
more items 

sold 

Source: Intage SCI (i-SSP)  
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Likelihood to purchase cosmetic products 

listed on YouCam Makeup 

% of people buying 

cosmetic products 

Made purchases 

Did not purchase 

YouCam Makeup users are on average 2X more likely to 

purchase cosmetic products than non users,  

In some brand cases, YouCam users are up to 6X more  

YouCam Makeup  

Users 

Non Users 

2X 
more 

COUNTRY 

Japan 
 
TARGET AUDIENCE 

Female 
 
AGE 

15 – 60+ 
 
DATA DURATION 

2016/5/1 to  

2017/4/30 
 

 
Source: Intage SCI (i-SSP)  
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Benefits of product being 

listed on YouCam Makeup 

AR products listed on YouCam Makeup 

All products 

30% 

Among YouCam Makeup users, your 

products are 30% more likely to be 

purchased if they are listed 

more likely to 
get purchased 

Supported AR Products 

FOUNDATION 

BLUSH 

CONTOUR 

LIPSTICK 

EYE LINER 

EYE LASHES 

EYE BROW 

Source: Intage SCI (i-SSP)  
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Most effective in Reaching  

and selling products to Gen Z’s  

YouCam Makeup users are young and spending more than avg. users. 

Our teen users are 10X more likely to make a purchase than non users 

Age 15-19 Age 20-29 Age 30-39 Age 40-49 Age 50-59

YouCam Makeup Users

Non Users

COUNTRY 

Japan 
 
TARGET AUDIENCE 

Female 
 
AGE 

15 – 60 
 
DATA DURATION 

2016/5/1 to  

2017/4/30 
 

 
Source: Intage SCI (i-SSP)  

% of users 

who 
purchased 

10X 

1.7X 
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I am usually very picky about products and services 

51% 

29% 

I always check  

new products and services 

37 % 

21 % 

I check the ratings  

on internet before buying 

60% 

45% 

I try what are advertised on TV  

or what stands out at store 

39 % 

24% 

I like finding what  

might become hot, and spread it 

35 % 

18% 

I take fashion references  

from celebs and models that I like 

17% 

4% 

I select clothes with  

more conscious to other gender 

9% 

3% 

I pay attention to  

beauty and fashion 

29% 

20 % 

YouCam Makeup Users 

Non-users 

Source: Intage SCI (i-SSP)  

《Mindset》 
 

 Highly fashion-conscious. 

 Constantly following 

fashion trends 

 Selective, and influential 

《Style》 
 

 Likes to stand out and get 

noticed 

 Follows celebs and models 

styles closely 

YouCam Makeup User Profile 
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Thank You 

 

Email: 

info@perfectcorp.com 

 

Visit us on the web: 

http://www.perfectcorp.com/ 

 

https://www.facebook.com/youcamperfect
https://twitter.com/youcamAPPS
https://twitter.com/youcamAPPS
https://www.beautycircle.com/
https://www.beautycircle.com/
https://www.youtube.com/channel/UCExTYT6XYEt_bT6qs7m-X0A
mailto:info@perfectcorp.com
http://www.perfectcorp.com/
http://www.perfectcorp.com/

