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For Snap, 2019 will be remembered for a sizeable rebound. We don’t know where it will go from here,
but the company has demonstrated quite a turnaround from its beleaguered post-IPO run. It now
seems to have gained its footing as a public company. And AR is partly to thank.
Snap’s stock price reached its IPO high-watermark on Thursday after positive Q2 earnings. Lingering
below that point over the past year isn’t great, but it’s now moving in the right direction. And it
attributes part of its performance to the user engagement and revenues brought by AR.
Specifically, Snap CFO Derek Anderson reported on last week’s earnings call that new AR users
accounted for 7-9 million of the 13 million daily active users it gained, which now total 203 million.
That makes active AR users comprise up to 70 percent of its overall daily active users.

This makes sense as AR is naturally aligned with Snap’s identification as a camera company. Beyond
marketing and self-designations, there’s substance behind it if you consider the heavy camera affinity
of its user base. The smartphone camera is where AR lives (for now).
Before this week’s milestone, Snap reported 70 percent of its 190 million daily active users are AR
daily active users, which is aligned with the above percentages. No other company has a larger share
of users that actively engage with AR. So you could say it’s a primary Snapchat use case
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Pokemon Go has seen more active users in the past, but AR is a minor component of the experience
(depending how you define AR). A more apples-to-apples comparison is Facebook, which has more
total users (1.5 billion) but fewer AR lens active users (we estimate 83 million).

So given AR’s primacy at Snapchat, it’s leaning into it. Engaged AR users is the tip of the spear for
what follows: ad revenue. Not only do lenses increase user engagement and session time (ad
revenue drivers generally) but they’re a natural format for directly-monetized brand lenses.
This is where Snap got an early lead in terms of innovating AR lenses as an ad format. It discovered,
and since validated, that the format can demonstrate products in immersive ways. That plus AR’s
ability to span the consumer purchase funnel is resonating with brand advertisers.
Our research arm, ARtillery Intelligence estimated in its AR revenue forecast that Snap made $246
million last year on branded lenses. That makes it an AR revenue leader. And now that AR is also
buoying its market cap, we’ll see Snap continue to double down on the technology.
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Video Companion
(Click Video to Play)
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About ARtillery Intelligence

ARtillery Intelligence chronicles the evolution of spatial computing. Through writings and multimedia,
it provides deep and analytical views into the industry’s biggest players, opportunities and strategies.
Run by analysts and former journalists, coverage is grounded in a disciplined and journalistic
approach. It also maintains a business angle: Though there are lots of fun and games in spatial
computing such as AR & VR, cultural, technological and financial implications are the primary focus.
Products include the AR Insider publication and the ARtillery PRO research subscription, which
together engender a circular flow of knowledge. Research includes monthly narrative reports, marketsizing forecasts, consumer survey data and multi-media, all housed in a robust intelligence vault.
Learn more here.
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About the Author
Mike Boland was one of Silicon Valley's first tech reporters of the Internet age, as a staff reporter for
Forbes (print) starting in 2000. He has been an industry analyst covering mobile and social media
since 2005, and is now Chief Analyst of ARtillery Intelligence and Editor-in-Chief of AR Insider.
Mike is a frequent speaker at industry conferences such as AWE, VRLA and LeadsCon. He has
authored more than 120 reports and market-sizing forecasts on the tech & media landscape. He
contributes regularly to news sources such as TechCrunch, Business Insider and the Huffington Post.
A trusted source for tech journalists, his comments have appeared in A-list publications, including The
New Yorker, The Wall Street Journal and The New York Times.
Further background, history and credentials can be read here.
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Contact
Questions and requests for deeper analysis can be submitted here.

Disclosure and Ethics Policy
ARtillery Intelligence operates under the Society of Professional Journalists Code of Ethics. All
material and commentary are published with the professional standards and tactics of journalistic
reporting. Adherence to such standards is grounded in and reinforced by our foundations in
journalism.
All ARtillery Intelligence published material is meant to educate and inform: It does not result from
paid placement, nor influence from subjects. In rare cases of sponsored posts, vested interest or
anything that results from money changing hands, financial relationship is disclosed clearly.
Similarly with market sizing, ARtillery Intelligence remains independent of players and practitioners in
the sectors it covers, thus mitigating bias in industry revenue calculations and projections.
ARtillery Intelligence disclosure and ethics policy can be seen in full here.
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