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Now that the highly anticipated Harry Potter Wizards Unite (HPWU) has been released, the numbers 
are rolling in. Sensor Tower pegs Niantic’s follow up to Pokemon Go at 400,000 downloads in its first 
24 hours. The firm also estimates $300,000 in revenue so far. 
 
The game currently holds the top spot on Apple’s U.S. App Store in the free apps category, which 
took 15 hours. This usually accelerates downloads and has a snowball effect due to the top ranking’s 
exposure, but not as much as the App Store’s previous chart-heavy design. 
 
Speaking of previous app store feats, it’s worth noting the comparative metrics to Pokemon Go’s first 
24 hours of life. Though the above figures from Harry Potter Wizards Unite are impressive, Pokemon 
Go actually outperformed it out of the gate, and by a wide margin. 
 

 
 
 
Specifically, it reached 7.5 million downloads in its first 24 hours. You may remember that period in 
the summer of 2016 when there was suddenly lots of buzz around a new “AR game” and lots of kids 
strangely meandering around streets and parks with upheld smartphones. 
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And revenues followed this surge. Compared to the aforementioned $300,000 for HPWU, Pokemon 
Go’s first 24 hours brought in $2 million in player spending (in-app-purchases). That was the first sign 
that the game, and AR in general, might be on to something. 
 
But should we read into this difference in usage for the first 24-hour period? Will it have a proportional 
impact on long term revenue? As we know, Pokemon Go brought in $2 billion in in-app-purchases as 
of last November, which was roughly 2.5 years after launch. 
 
It’s probably unfair to apply that comparative revenue multiple of the first day (.04x) to HPWU’s long 
term revenue. But the day-1 delta is notable. This could be due to several factors including the 
strength of the IP, geography and scarcity of game titles (greater for Pokemon). 
 

 
 
 
Meanwhile, HPWU’s shortfall relative to Pokemon Go was anticipated. As we examined in December, 
App Annie predicted that HPWU will reach $100 million in revenue in its first 100 days (chart above), 
which is twice as long as it took Pokemon Go to reach that same figure. 
 
Extrapolating further, Pokemon Go’s 30-day revenue run rate using current figures comes out to $9 
million. That’s well under the $100 million that App Annie projected but we’ll give it time to gain steam. 
These are all just thought exercises, given early and admittedly limited signals. 
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We’ll have to wait and see how the game fares in the long run for downloads, active users and 
revenues (in that reverse order of importance). We’ll be watching closely. 
 

Video Companion 
(Click Video to Play) 

 
  

https://youtu.be/CsG4klX0nCo
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About ARtillery Intelligence 
 

 
 
ARtillery Intelligence chronicles the evolution of spatial computing. Through writings and multimedia, 
it provides deep and analytical views into the industry’s biggest players, opportunities and strategies.  
 
Run by analysts and former journalists, coverage is grounded in a disciplined and journalistic 
approach. It also maintains a business angle: Though there are lots of fun and games in spatial 
computing such as AR & VR, cultural, technological and financial implications are the primary focus. 
 
Products include the AR Insider publication and the ARtillery PRO research subscription, which 
together engender a circular flow of knowledge. Research includes monthly narrative reports, market-
sizing forecasts, consumer survey data and multi-media, all housed in a robust intelligence vault.   
 
Learn more here. 

 
 

  

https://artillry.co/intelligence
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About the Author 
Mike Boland was one of Silicon Valley's first tech reporters of the Internet age, as a staff reporter for 
Forbes (print) starting in 2000. He has been an industry analyst covering mobile and social media 
since 2005, and is now Chief Analyst of ARtillery Intelligence and Editor-in-Chief of AR Insider. 
  
Mike is a frequent speaker at industry conferences such as AWE, VRLA and LeadsCon. He has 
authored more than 120 reports and market-sizing forecasts on the tech & media landscape. He 
contributes regularly to news sources such as TechCrunch, Business Insider and the Huffington Post. 
  
A trusted source for tech journalists, his comments have appeared in A-list publications, including The 
New Yorker, The Wall Street Journal and The New York Times.   
 
Further background, history and credentials can be read here. 

 

 
  

http://www.mikebo.land/
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Contact 
Questions and requests for deeper analysis can be submitted here. 
 

 

Disclosure and Ethics Policy 
 
ARtillery Intelligence operates under the Society of Professional Journalists Code of Ethics. All 
material and commentary are published with the professional standards and tactics of journalistic 
reporting. Adherence to such standards is grounded in and reinforced by our foundations in 
journalism. 
 
All ARtillery Intelligence published material is meant to educate and inform: It does not result from 
paid placement, nor influence from subjects. In rare cases of sponsored posts, vested interest or 
anything that results from money changing hands, financial relationship is disclosed clearly. 
 
Similarly with market sizing, ARtillery Intelligence remains independent of players and practitioners in 
the sectors it covers, thus mitigating bias in industry revenue calculations and projections. 
ARtillery Intelligence disclosure and ethics policy can be seen in full here. 
 

https://artillry.co/contact/
https://artillry.co/about/disclosure-and-ethics-policy/
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